GEORGIA POWER
AWARD WINNING ENERGY STAR®
CHANGE A LIGHT CAMPAIGN

Vicki D. Nichols, Product Manager

CHANGE FOR THE

BETTER WITH
ENERGY STAR




Georgia Power ENERGY STAR
Appliance and Lighting Program Plan

|
Strategy: Market Transformation

Target: Georgia Power Residential Customers - 2 M
Georgia Power Employees, Active and Retired - 15 K

Objectives:

[J Inspire and educate marketplace to be energy efficient and
purchase ENERGY STAR qualified products.

Build industry relationships and secure new retail and
manufacturer partnerships to reach consumers.

Generate 70,000 ENERGY STAR Change a Light pledges and
rally employee force.

Establish Georgia Power as a recognized national leader for
ENERGY STAR and energy efficiency initiatives.
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Advertising

Television
Print Ads
Radio
Billboards
Local Offices
Online Ads
Bill Insert
Electric Living
CCC VRU
Web site

Bill Envelopes
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Approximately 293 Million Impressions
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Pledge Enrollment Channels

|
131 Local Offices

The Home Depot store events

Bill Insert

Corporate Energy Fairs

Statewide Employee Pledge Drive
Toll-Free Pledge Line

Georgia Power Web site
Non-profit/low-income

Community Events
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Over 70,000 Pledges Collected
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Media Coverage

d

Press Releases

d Television

d
d

Newspapers
Internet Articles

70,000 ways to save energy

Utility gives out
free light bulbs

By MARGARET NEWKIRK
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Corporate Energy Fairs

d Georgia Power

J The Home Depot

d Turner Properties (CNN Center)
 Atlanta City Hall
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Retail Partnership

J Field services to 39 metro "ﬂ
Atlanta The Home Depot %
locations

12 events at Atlanta area The
Home Depot stores

 Instant coupon “buy one
ENERGY STAR qualified CFL
and get one 14-watt CFL
free”

d CAL generated a 1,600%
iIncrease in CFL sales versus
year-to-date average daily
sales
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Georgia Sales Tax Holiday
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Two events at Atlanta area The Home Depot stores
Over 6,000 customers passed our interactive displays
Partnered with TCP Lighting, GE Appliances and Hunter Ceiling Fans

Generated a 1,236% increase in CFL sales versus year-to-date daily
average sales

CHANGE FOR THE

ANBETTER WITH EXCELLENCE IN ENERGY STAR® PROMOTION

STAR

©2006 Georgia Power



Sales Results
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Industry Leadership
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National Pledge Driver

71,906 Pledges

EXCELLENCE IN ENERGY STAR® PROMOTION

©2006 Georgia Power




Georgia Leads the Nation

82,681 Pledges
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